SRP International, Inc.
Mission Statement
SRP International, Inc.’s mission is to provide an opportunity for major corporate sponsors to reach a desirable new market segment.  This is achieved through advertising via their “Slater Skins” product and selling corporate sponsorships, targeting the growing and lucrative extreme sports market.

Action Plan
1. This global company:

a.  Provides licensing agreements (potential clients: X-games, Disney, Red Bull X-Fighters, DMG etc).

b. Sells sponsorships to organizations, riders, teams
c. Advertises clients through additional media and entertainment opportunities (TV commercials, movie premiers, Team Suzuki’s Ricky Carmichael Reality TV show on Speed, Kenny Schrader’s Team Driver Backed by Hendricks Motorsports, etc.)
d. Markets and Promotes NASCAR Teams, Credit Card Companies, Oil, others companies etc.

2. Key step is the Manufacturing and Sales of Slater Skins, Replica sponsor Slater Skins, Sticker kits, Hats T-Shirts Toys etc. 
a. Build a product line 
b. Sell Merchandizing to Wal-Mart Target etc
Competition
Slater Skins are a unique product that SRP brings to this partnership.  As discussed, they create a marketing venue that gives clients maximum exposure and this sets us apart from any other sports marketers in this class.  
Sponsorships and marketing competition is currently smaller scale, individual efforts that have grown from the need that riders and others have had to raise capital.  The market itself is newer and full of potential for an organized and experienced group to capitalize on the growth of the industry.   We plan to approach this market with the same vision that NASCAR had – create a comprehensive mainstream media outlet for high-end corporate clients to get maximum product exposure.
Knowledge

SRP has been operating for over ten years and has a reputation for high quality innovation. Over the past decade, the motocross industry has grown, gaining exposure to a wider audience. Likewise, the demand for our products and services has increased and the time is right to bring SRPinternational to the next level.
· SRP was incorporated in 1995. John Slater is the founder and CEO, and has a deep knowledge of the Motocross industry as a sports enthusiast, professional competitor, sports promoter, and plastics manufacture. John began riding at the age of 6, under the guidance of is father. He started racing the following year and has been raced for the next 37 years. The height of his racing career came in 1992 when John raced for the United States of America Team at the 1992 US Grand Prix in upstate NY at the world famous track called Unadilla.

Landscape
 These motocross madmen riders are the daredevils and rock stars of the new        millennium. Freestyle motocross is the only action sport that sells tickets, filling  arenas around the country. It is the highest rated and most popular event of both the winter and summer x-games and is a headlining event on ESPN and ABC Wide World of Sports, all staged and produced by the exact same team and riders who will be bringing this sport to your customers. No other sport, and no other promoter, even comes close.
It's the only extreme sport that hits not only the youth market, but transcends it to a broad NASCAR - like demographic of young men, families, women and kids. Kids love it and know the riders by name.

It can be presented in a surprisingly variety of formats - all capturing the incredible heart-thumping, crowd-drawing excitement of freestyle motocross-to suite your budget, entertainment needs, space limitations.
Contact John@srpinternational.com
